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wealthy) have prevailed during 
virtually this entire period ... and I 
ask you: Has this been the road to a 
successful economy and growth of 
capitalism?

America is such a great country, 
with a history of leading the world 
economically. We still have great 
imagination, creativity, production 

capacity, and strong (if not ebbing) 
fi nancial strength.  But corporate 
greed and mismanagement, lack of 
long-term planning, poor steward-
ship of our resources, a horrendous 
defi cit and a specious tax policy 
have all contributed to the decline 
of a robust capitalism and Ameri-
can leadership as it used to be. To 

borrow from Winston Churchill’s 
remarks on democracy: Capitalism 
is the worst form of economics – 
except for all the others that have 
been tried. We’ve been here before, 
and survived; but the world is dif-
ferent now, with wealth spread over 
many nations and continents. 

Only a radical change in Ameri-

can corporate governance and en-
lightened fi scal policies can get 
our capitalism out of the tank this 
time.  

Myles Spicer of Minnetonka has 
spent his entire business career as 
a professional writer and owned 
several successful ad agencies over 
the past 45 years.

By ED HUYCK

You can expect to see plenty of 
different shows at the Jungle The-
ater. Contemporary classics? Cer-
tainly. Great pieces of theater from 
the 20th century? Yep. Unusual 
new works that stretch the audi-
ence? Defi nitely.

But rock musicals about a Ger-
man transsexual whose “sex change 
operation got botched” and who 
later gets betrayed by a young and 
stupid rock ‘n’ roller who steals her 
music, which inspires her to stalk 
him via a low-rent tour? 

OK, that last one seems like a 
stretch, but Jungle Theater heir 
apparent Joel Sass doesn’t see the 
gender-bending “Hedwig and the 
Angry Inch” described above as 
being that much of a change for the 
theater.

After all, if you look at the 
audience for the Jungle, the com-
pany does draw a sizable younger 
audience. And the crowds, in gen-
eral, “are very open-minded,” Sass 
says.

For a variety of reasons, “Hed-
wig” has endured in the decade 
since it stormed downtown Manhat-
tan. Above all, there is the music. 

As a lover of theater and contem-
porary music, I cringe whenever 
a “rock musical” is presented, as 
it usually mixes the worst of both 
genres. Songwriter Steven Trask, 
http://stephentrask.net however, 
knows how to rock and it comes 
through in Hedwig’s music -- from 
storming stompers (check out the 
punk rock rage of “Angry Inch”) 
to the glorious “Origin of Love,” 
a guilt-free, lighter-raising power 
ballad.

“It has the cult appeal of the 
‘Rocky Horror Show,’ but it has 
more of a sense of danger and 
potential,” Sass says. “And what 
audiences will fi nd is that there’s 
a great show, with a great set and 
great music and lyrics and a great 
actor playing Hedwig.”

While the music comes from 
Trask, the story (and original vi-
sion of Hedwig) is all John Cam-
eron Mitchell, who developed the 
story in the early 1990s. Working 
at drag clubs and with Trask’s rock 
band, Mitchell crafted a story that 
mixed most of society’s expecta-
tions into a blender. The cocktail 
hit New York in 1997, causing an 
award-winning off-Broadway sen-
sation. Tour and future productions 

(including one at the Loring Play-
house in 2002) followed, as did a 
fi lm in 2001.

What patrons won’t fi nd at the 
Jungle in the next month and a half 
is the familiar theater. The entire 
facility has been transformed into 
the “The Red Fez Grill,” which 
Sass envisions as a an old lodge/
VFW hall type of place that has 
fallen on hard times, with a hand-
ful of members “coming in for a 
beer and hosting punk rock shows 
on Thursday nights.”

For Hedwig, the Jungle has 
Jarius Abts. The area actor, who 
has appeared in such diverse fair as 
West Side Story, High School Mu-
sical and the Rocky Horror Show 
(under Sass’ direction) makes his 
Jungle debut in the role. 

Sass is thrilled with the actor’s 
work, especially now that the pro-
duction has moved into full-blown 
rehearsals. Once in costume and 
character, Abts comes out blazing, 
which is what the director wants 
from every facet of the production.

“It’s a show that has to go out 
from under your control,” Sass 
says.

What: “Hedwig and the Angry 
Inch”

Where: The Jungle Theater, 
2951 Lyndale Ave. S., 
Minneapolis

When: July 18-Aug. 31

Cost: $26-$30

Phone: 612-822-7063
Online http://www.jungletheater.
com/

continued from page 3

A new beast in the Jungle: ‘Hedwig and the Angry Inch’

Want to add your voice?

If you’re interested in joining the discussion by writing a Community Voices article, email Susan Albright at 
salbright@minnpost.com.
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Boulay, Heutmaker, Zibell & Co. 
Many people ask him about it, he 
said, but few actually go through 
with making the donation and tak-
ing the deduction.

Location, location, location
The fi rst obstacle, Johnson 

pointed out, is getting your local 
police or fi re department to ac-
cept the house for a donation. How 
successful you are may depend on 
where you live. 

It seems that donating a house, 
like buying and selling one, comes 
down to three words: location, lo-
cation, location.

The Scolls, for example, were 
turned down by Edina’s police and 
fi re departments, each of which re-
ceives about half a dozen offers of 
houses annually — more than they 
can use.   

“Not every training session in-
volves a warrant service or a bar-
ricaded suspect in a home,” ex-
plained Sgt. Brian Tholen, team 
leader for the 14-member Edina 
SWAT team. “We really appreciate 
[offers of homes], but we can’t al-
ways use them.”

Other police departments, like 
St. Louis Park and Minneapolis, 
aren’t so lucky. “We never get the 
opportunity,” bemoaned Sgt. Jesse 
Garcia of the Minneapolis Police 
Department. 

Why Edina receives more offers 
than its neighboring municipalities 
is unclear. Perhaps Edina has more 
tear-downs, or perhaps more hom-
eowners there are aware that public 
safety departments will use houses 

for training — and that donating a 
house for such purposes may have 
benefi cial tax ramifi cations.

A realistic appraisal
If your local police or fi re de-

partment does accept your home, 
your next step is to have the house 
appraised, said Johnson. In fact, 
you’ll need two appraisals — one 
before and one after the training 
event.

“Your charitable deduction is 
the difference between those two 
[appraisals],” said Johnson.

And, yes, you must use an in-
dependent certifi ed appraiser. “The 
IRS requires that someone stand 
behind the appraisal,” explained 
Johnson. “You can’t just have your 
local real estate agent say, ‘Well, 
it’s worth X and Y.’ ”

For this step of the process, 
you’ll need IRS form 8283 (Non-
cash Charitable Contributions), 
Johnson advised. It must be signed 
by both the recipient of the dona-
tion (a representative of the police 
or fi re department) and the ap-
praiser.

Don’t expect much help from 
the IRS. In an email response to a 
MinnPost request for information, 
IRS spokesperson Carrie Resch 
wrote that she couldn’t “provide 
an across-the-board answer on 
whether donating a home to a fi re 
department for training purposes is 
an allowed deduction. It depends 
on many facts and circumstances.” 

She declined to explain what 
those facts and circumstances 
might be. Instead, she advised tax-

payers to read IRS publications 526 
(Charitable Contributions) and 561 
(Determining the Value of Donated 
Property).

Resch also declined to provide 
any details about the Wisconsin 
case in which the IRS is reportedly 
suing a homeowner for taking a 
deduction on a donated home be-
cause, she noted, “it’s still in litiga-
tion.” 

Another kind of green
Given the diffi culty with fi nd-

ing a police or fi re department that 
will take a donated house, the fuss 
and expense of getting the apprais-
als (and having a tax accountant 
double- check everything), the 
IRS’ apparent skepticism about 
this deduction, and the often small 
amount that can actually be deduct-
ed (in many cases, only the cost of 
a few ruined doors and other archi-
tectural features), it’s no wonder 
that many of the people who ask 
about the deduction eventually 
give up on the idea.

Barbara and Jon Scoll, how-
ever, hesitated for only a few days 
before going ahead with the hassle 
of arranging the donation. “We 
decided the deduction wasn’t the 
motivating factor,” explained Bar-
bara. “We wanted to contribute to 
the community.”

The couple also viewed the do-
nation as part of their effort to build 
their new house as “green” and 
sustainable as possible. (The new 
house is going to be 800 square 
feet smaller than the former one.)

“We wanted to maximize the re-

use of every feature of the house,” 
said Jon. 

Before the police got the house, 
the Scolls managed to sell or give 
away almost every architectural 
element of value in the house, in-
cluding fl oorboards, kitchen coun-
tertops, light fi xtures, bathtubs, 
built-in closet organizers, and even 
the stair railing to the second fl oor.

That last item proved a bit of a 
problem for the police, who had to 
construct a makeshift railing be-
fore their training session to protect 
their offi cers from injury.

At the end of last month’s train-
ing session, almost every remaining 
element of the Scolls’ house was 
used, from the roof, where a “bad 
guy” was “shot” by a police sniper, 
to the basement, where members of 
the SWAT team shattered windows 
to gain entrance during a “raid.”

And how did it feel to see her 
house destroyed before her eyes? 
“I’m glad I did it.  This seems very 
useful,” said Barbara. “It’s also 
good to see how hard they work to 
protect us. That feels good, too.”

Susan Perry is a Twin Cities-
based author and journalist.
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MinnPost in Print includes highlights of 
MinnPost.com, a new daily providing high-
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